
Most government communication is built to explain. 
We believe it should be built to change outcomes. 
At Yes& Government, we use strategy, creativity, and 
data to help agencies earn trust, shift perceptions, 
and transform public information into public possibility.

We deliver integrated 
communications solutions 
for government.

Positivity +  
Possibility.  
That’s Yes&.

When channel distribution is wide
We align the message, creative, media, and 
experience so every piece supports the next one.

When stakeholders need to align
We help bring clarity and cohesion to assignments 
where alignment matters as much as execution.

When programs need prominence
We create work that helps brands stand out, connect 
meaningfully, and stay memorable.

When the challenge is bigger than a 
campaign 
From change and growth to reputation and 
experience, we help connect the bigger business 
challenge to the work in market.

Where we can help most

Administrative Details
Registered in SAM.gov

UEI: D28ANMMENT87 

Contract Vehicles 

OASIS+ Small Business: 47QRCA25DS552 

GSA Schedule: 47QRAA20D003A

NAICS Codes 

541810 Advertising Agencies 

541820 Public Relations Agencies 

561920 Convention and Trade Show Organizers 

541611 General Management Consulting Services 

541613 Marketing Consulting Services 

512110 Motion Picture and Video Production 

541430 Graphic Design Services 

541511 Custom Programming Services 

541810ODC Other Direct Costs 

541850 Outdoor Advertising 

541910 Marketing Research and Public Polling 

541922 Commercial Photography



180+ specialists across disciplines
& deep experience across sectors

Yes& HQ
1700 Diagonal Road 
Ste. 700
Alexandria, VA 22314

Atlanta
621 North Avenue NE 
Ste. C-200
Atlanta, GA 30308

Chicago
227 W Monroe Street 
21st floor
Chicago, IL 60606

Tallahassee
101 N Monroe Street  
Ste. 800
Tallahassee, FL 32301

Andy Blenkle
President, Yes& Government 
ablenkle@yesandagency.com
www.yesandagency.com

years of  
experience

40+
Traffic Safety
 
Public Health 

Disaster Preparedness
   

Recruitment Advertising

Education and Outreach
   
Behavior Change

Civic Participation

Financial Assistance

Stakeholder Engagement

Capabilities

Audience & Market Research
Discover actionable audience insights 

Advertising & Branding
Build or revitalize brand identities

Creative Development & 
Content Production
Transform policy into relatable stories

Paid Media Planning, Buying, 
& Optimization
Maximize reach across channels

Recruitment Communications
Position federal service as rewarding

Website Development
Develop intuitive, secure digital 
experiences

Event Planning & Production
Design and execute high-impact 
government events

Public Relations &  
Crisis Communications
Conduct media outreach and  
rapid messaging

Performance Measurement & 
Data Analytics
Power smarter decisions and  
stronger results



We’ve got the right experience

Department of State
Following a surge in passport renewal demand, the U.S. 
Department of State partnered with Yes& to encourage 
earlier renewals and reduce unnecessary expedited 
requests. Through the “Check your expiration, BEFORE you 
book” message and the “World of Wonder” campaign, 
Yes& used engaging, multi-channel advertising and 
targeted outreach to motivate travelers to act early, 
helping reduce friction, improve service efficiency, and 
drive behavior change at scale.

28% decrease in expedited passport renewal requests

2M clicks on the State Department renewal platform

6.7M ad clicks to the State Department website

Federal Emergency Management Agency
As flood insurance purchases declined, FEMA partnered 
with Yes& to increase National Flood Insurance Program 
policy adoption. Research revealed low awareness 
and underestimated flood risk, leading to the “Winning 
Choice” campaign, which positioned flood insurance as 
an empowering preparedness decision. Through targeted 
media, audience segmentation, and behavioral strategies, 
the campaign reached high-potential buyers and 
encouraged greater resilience and financial protection.

6% increase in policy sales

59% year-over-year increase in website visits

620% increase in sales leads generated

Department of Transportation
FMCSA partnered with Yes& to reduce commercial motor 
vehicle-related crashes and broaden safety outreach 
beyond truck and bus drivers. Yes& developed Our Roads, 
Our Safety®, an integrated campaign encouraging all 
road users to share responsibility for crash prevention. 
Through paid media, digital, video, radio, out-of-home 
placements, online storytelling, and 30+ industry partners, 
the campaign expanded awareness, credibility, and 
support for safer road behavior.

560M impressions

850,000 website visits
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